
‭OUR CLIMATE PLEDGE‬

‭Human-caused‬ ‭climate‬ ‭change‬ ‭is‬ ‭one‬ ‭of‬ ‭the‬ ‭biggest‬ ‭challenges‬ ‭of‬ ‭our‬
‭generation. The scale of the change demands collective action.‬

‭In‬ ‭FY19,‬ ‭Logitech‬ ‭committed‬ ‭to‬ ‭the‬ ‭Paris‬ ‭Agreement‬ ‭to‬ ‭limit‬ ‭global‬
‭warming‬ ‭to‬ ‭1.5°C‬ ‭by‬ ‭2050.‬ ‭We‬ ‭support‬ ‭international‬ ‭agreements‬ ‭and‬
‭science-based‬ ‭approaches‬ ‭to‬ ‭support‬ ‭a‬ ‭‘net-zero’‬ ‭future,‬ ‭well‬ ‭before‬
‭2050‬ ‭and‬ ‭global‬ ‭efforts‬ ‭to‬ ‭avoid‬ ‭further‬ ‭investment‬ ‭in‬ ‭fossil‬ ‭fuel‬
‭expansion.‬

‭The‬ ‭2022‬ ‭report‬ ‭from‬ ‭the‬ ‭Intergovernmental‬ ‭Panel‬ ‭on‬ ‭Climate‬ ‭Change‬
‭(IPCC)‬ ‭makes‬ ‭it‬ ‭clear‬ ‭that‬ ‭we‬ ‭need‬ ‭to‬ ‭do‬ ‭more‬ ‭to‬ ‭reduce‬ ‭our‬ ‭carbon‬
‭footprint‬ ‭and‬ ‭do‬ ‭it‬ ‭sooner.‬ ‭We‬ ‭proactively‬ ‭lobby‬ ‭and‬ ‭advocate‬ ‭for‬ ‭more‬
‭progressive climate regulation to support this necessity.‬

‭We‬ ‭are‬ ‭formally‬ ‭committed‬ ‭to‬ ‭the‬ ‭Science-Based‬ ‭Targets‬ ‭initiative‬ ‭(SBTi)‬ ‭and‬ ‭our‬
‭science-based‬ ‭carbon‬ ‭reduction‬ ‭targets‬ ‭have‬ ‭been‬ ‭validated‬ ‭by‬ ‭SBTi‬ ‭(‬‭SBTi‬ ‭Target‬
‭Dashboard‬‭) as follows.‬

‭●‬ ‭85%‬‭reduction of Scope 1 & 2 emissions by 2030, compared‬‭to a 2019 baseline‬
‭●‬ ‭100%‬‭renewable electricity in our own operations,‬‭by 2030.‬
‭●‬ ‭>50%‬‭reduction in our Scope 3 emissions by 2030, compared‬‭to a 2021 baseline.‬
‭●‬ ‭>90%‬ ‭reduction‬ ‭of‬ ‭our‬ ‭Scope‬ ‭1,‬ ‭2‬ ‭and‬ ‭3‬ ‭emissions‬ ‭by‬ ‭2047,‬ ‭compared‬ ‭to‬ ‭a‬ ‭2019‬

‭baseline, with 100% removal of any residual emissions to achieve net zero.‬

‭In‬ ‭addition‬ ‭to‬ ‭the‬ ‭above,‬ ‭we‬ ‭recognize‬ ‭the‬ ‭importance‬ ‭of‬ ‭an‬ ‭industry-wide‬ ‭shift‬ ‭to‬
‭carbon‬ ‭transparency.‬ ‭We‬ ‭advocate‬ ‭for‬ ‭consumer‬ ‭and‬ ‭industry‬ ‭action‬ ‭to‬ ‭raise‬
‭awareness‬ ‭around‬ ‭the‬ ‭importance‬ ‭of‬ ‭climate‬ ‭change‬ ‭and‬ ‭the‬ ‭carbon‬ ‭impact‬ ‭of‬
‭products‬‭by‬‭bringing‬‭clarity‬‭to‬‭a‬‭product's‬‭carbon‬‭footprint.‬‭We‬‭are‬‭the‬‭first‬‭consumer‬
‭electronics‬ ‭company‬ ‭to‬ ‭put‬ ‭carbon‬ ‭impact‬ ‭labels‬‭on‬‭our‬‭products,‬‭and‬‭we‬‭pledge‬‭to‬
‭do‬‭this‬‭across‬‭our‬‭entire‬‭portfolio‬‭by‬‭end‬‭of‬‭2025.‬‭Our‬‭goal‬‭is‬‭to‬‭empower‬‭consumers‬‭to‬
‭make‬ ‭more‬ ‭informed‬ ‭purchasing‬ ‭decisions‬ ‭and‬ ‭to‬ ‭catalyze‬ ‭an‬ ‭industry-wide‬ ‭shift‬
‭towards Carbon Clarity.‬

‭For‬ ‭further‬ ‭information‬ ‭on‬ ‭these‬ ‭details‬ ‭and‬ ‭more,‬ ‭please‬ ‭refer‬ ‭to‬ ‭our‬ ‭annual‬ ‭Impact‬
‭Report or email‬‭sustainability@logitech.com‬‭.‬
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‭Chief Operating Officer‬
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